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Pic2. Managing historic
city center in order to recreate the main role of the
city central core, Milan
historic center, Photo by:
Rasoul Rafat, 2011.
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Pic1. Developing and recreating the historical axes
in order to enhance economic and social values of
historic city centers, photo
by: Rasoul Rafat, 2010.
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Creative Hub, Strategies for
Regenerating Historic City Centers
Mohammad Ebrahim Forouzani, M.S. in urban planning
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Abstract : Urban renewal of cities and their adaptability to modern living
conditions and developments is the main agenda of urban and regional
planning in all developed and developing countries of the world. In an era
that a series of city transformations in social, demographic, technological
        
necessity to focus on the inner cities and use their capabilities to promote
their social and economic conditions. Renovation with creative urban regeneration is based on the relationship between economics and culture,
creative place making and also branding place in the competitive global
           
activity in economic globalization era rather than seeking to overcome social exclusion. City center and particularly historic zone have the capacity
and potentials for building a unique and creative space needed to attract
and retain creative class and innovative groups of people and institutions
for social interaction and clustering.
This paper reviews the model of innovation hubs as a set of urban poli                  
of revitalizing historic cities in the country to take on the role of production
centers in the creative and knowledge-based economic development.
Conceptual model of innovation hub is urban policy for use of science,
engineering, media, culture, art, IT and creative design in the process of
city redevelopment and revitalization of neighborhoods. Experience in the
post-industrial and globalized economy with new studies show the impor          
fact, we are witnessing the rise of new regionalism. In this form of regionalism and importance of place and geography, urban cores are the major
players. One urban region can't be successful, creative and innovative
region without a successful urban core and creative city center. In this
approach, the communication, interaction and cooperation within and out
of the region lead to the higher competitiveness of the region. Therefore,
Networking between urban areas and creative cores are considered the
main priorities.
The strategic axes of innovation hub model are Connectivity and Accessibility, Governance, Clustering environment, Talent and social environment, Natural environment as well as Cultural and physical environment.
Strategy and policy is necessary for each of the previous axes in order to
create smart and creative places. Florida and Laundry illustrate the importance of environmental quality in attracting innovative and creative people
and raising social and intellectual capital. Creative capital in the global
   
        
 
point is that creative people are often attracted to environments with more
presence, talent, technology and tolerance. Diversity and tolerance are
more evident in environments with more presence of cultural and artistic
          gineering creativity.
Implementing innovation hub policies are more likely in places such
as historic zones, seashores and abandoned logistic urban areas. It is
interesting that historic zones in the center of major cities of Iran include
innovative features for creative place making. Architectural and cultural
heritage has evident presence in these sectors. Diversity in urban construction from different historical periods as well as multiple functions in
these vibrant cities is quite obvious.
Therefore we can guess that the innovation hub model in historic area
can attract creative capital for architectural revitalization and economic
redevelopment in an effective manner. This Innovation hub policy can ac-
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tivate economic developments in other parts of the city by using creative
and knowledge base activity in the historic region. The country needs to
make national policy to promote innovation and creativity in cities, but local urban managements can only use cultural and economic capacities
of the central and historical zones for planning development in the cities.
Hypothesis: Implementing a conceptual model of innovation hub in central parts of cultural-historic cities of Iran can be useful in creative regeneration of spatial structure and daily functions of valuable historic parts of
the city.
Keywords: Inner city, urban renewal, economic development, Competitiveness, creative regeneration.
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